LC LSIC Inquiry into the use of cannabis in Victoria - Submission 213

Inquiry into Homelessness in Victoria
Mr Cormac Sheehan
Organisation Name:Green Planet
Your position or role: Founder / CEO

SURVEY QUESTIONS
Drag the statements below to reorder them. In order of priority, please rank the themes you believe
are most important for this Inquiry into the use of Cannabis in Victoria to consider::
Public health,Young people and children,Public safety,Education,Mental health,Accessing and using
cannabis,Social impacts,Criminal activity
What best describes your interest in our Inquiry? (select all that apply) :
Individual,Advocacy body,Working in the health sector

Are there any additional themes we should consider?
Environmental impact of cannabis growth / industry
YOUR SUBMISSION
Submission:
Australia consumes more recreational cannabis than any other country in the world. The National Drug
Strategy Household Survey is carried out every four years and has been conducted by Roy Morgan Research
since 1998. The most recent survey collected information across the nation from almost 24,000 people over
the age of 14 on their use, attitudes and opinions around tobacco, alcohol and other illicit drugs, with the
results published in June 2017.
In 2016, 35% of Australians (or 6.9 million people) admitted to having used cannabis in their lifetime. 21%
(4.1 million people) had the opportunity to use cannabis in the previous 12 months. 22% of people in their
20s had recently used cannabis, while 34 years was the average age of recent cannabis users and 18.7 years
was the average age people first tried cannabis. Out of all recent users, 14.4% used cannabis every day while
20% used it as often as weekly or more.
What this means is that more than 1-in-3 Australians have tried cannabis and 1-in-10 regularly use it. If
cannabis were to be legalised, the great majority of the population (82%) claimed they would still not use it,
while 7.4% said they would give it a go.
If recreational cannabis is legalised (e.g., cannabis for personal use by adults), we need to ensure that there is
robust social, economic and legal framework in place to minimise harm and maximise benefit – not just
profit.
Unfortunately, many regular users and sellers of cannabis simply refuse to consider that there are risks
associated with the plant; many refuse to consider it a drug, which is
indubitably is (we’ve discussed this in-depth on our website if you would like further information). The fact
of the matter is that cannabis can result in a dependency, and though it is often of a much gentler nature in
comparison with other substances, some people are more susceptible than others to potential harmful effects.
Please refer to my attached whitepaper entitled "Why Cannabis?", in particular:
• Section B: Australia’s relationship with cannabis
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• Section E: Creating a responsible cannabis industry in Australia
• Section F: Challenges – a brave new world
• Conclusion: A world of opportunities
Do you have any additional comments or suggestions?:
A highly regulated cannabis industry has huge potential to increase state & federal tax revenues; at this time
of imminent economic recession, we need to find new sources of social income. Cannabis is ideal.
FILE ATTACHMENTS
File1:
File2:
File3:
Signature:
Cormac Sheehan
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Executive Summary
Why would you launch a new venture in the cannabis industry? That is the subject of this
paper, and it will be discussed from a variety of standpoints.
We will consider the topic from a point-of-view which examines the evidence which
situates Australia as the ideal place to launch and grow a business within the global
cannabis industry, providing an introduction to how the various arms of the industry
operate and are regulated while outlining some of the opportunities which currently exist.
Our intention is simply to inspire innovation and encourage creative entrepreneurs to enter
the industry.

© Green Planet 2020
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Introduction: Welcome to the Cannabis Industry
Since the beginning of the millennium, the cannabis market worldwide has grown in leaps
and bounds. States, nations and jurisdictions continue to decriminalise and legalise in light
of a rising tide of evidence that demonstrates what was widely accepted until the
beginning of the 20th century: cannabis is safe. A combination of economic, social and
racial issues resulted in cannabis being banned throughout the world.
As dawn finally banishes the dark night of prohibition, light is being shed on this wonderful
plant – a plant that can heal, that can house, that can feed, clothe, transport and entertain.
From a business point of view, there is an excellent case for entering the fray. At the
moment, the industry is polarised between “vanilla” medical brands and “hippie” hemp
brands.
The medical cannabis industry is comprised of identikit brands which have been built to
appeal to stigma-shy investors, modelled along the lines of pharma brands. The hemp
industry is still stuck in the 1960s, clinging to outdated perspectives and tired clichés
which surround the plant. As such, the market is crying out for new voices, new
perspectives and new products.
© Green Planet 2020
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North America is starting to articulate a fresh approach (see brands such as Black Dahlia,
Canndescent or Fog & Tree) but here in Australia the market is very much ready for
disruption. When one considers the appetite for premium Australian goods in the Asian
market, we glimpse the scale of potential opportunities.
So, what is that scale? The 350-plus-page “State of the Legal Cannabis Markets” report
(released June 2019 by the duo of Arcview Market Research and BDS Analytics) predicts
that worldwide sales will more than double from $14.9 billion in 2019 to over $40B by
2024 – and this is just the market for legal psychoactive cannabis without considering the
wider market for hemp and non-psychoactive cannabis products:
2014: $3.4 billion
2015: $4.8 billion
2016: $6.7 billion
2017: $9.1 billion

2018: $10.9 billion
2019: $14.9 billion
2020: $19.3 billion
2021: $24.4 billion

2022: $30.7 billion
2023: $36.2 billion
2024: $40.6 billion

This demonstrates a very healthy compound annual growth rate of 28.2% over a decade,
with 24.5% annual growth over the six-year period between the end of 2018 and the end
of 2024. While most of this value is focused on the North American market, the rest of the
world will skyrocket from $517 million in 2018 to an estimated $5.4 billion by 2024.
© Green Planet 2020
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And as this chart (right)
demonstrates, even if
psychoactive cannabis
(meaning weed,
marijuana or THC that
is consumed for
recreational and nonprescription purposes)
never becomes legal,
the general retail and
pharmaceutical
segments will see even
wilder growth than the
legal weed segments.
DATA SOURCE: ARCVIEW MARKET RESEARCH AND BDS ANALYTICS. ALL FIGURES IN BILLIONS OF U.S. DOLLARS.

Over the following pages we will take a closer look at the plant, the industry, and the
opportunities that cannabis represents.
There has never been a better time to get into cannabusiness. Let’s find out why.
© Green Planet 2020
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Section A: What is cannabis and how does it
differ from hemp?
Simply speaking, cannabis is the broadest name for the Cannabis sativa plant which
provides us with industrial hemp (used for food, textiles and materials) and with
psychoactive cannabis (used for medicine, creativity and recreation). Both varieties of the
plant look very similar during the vegetative growth stage, which often leads to confusion
from those who encounter it.
Originating in Asia, the plant has been used all around the world for millennia and in
relation to a variety of purposes – agricultural, spiritual, industrial, medicinal and
recreational. In the early-to-mid 20th century it became illegal, with financial interests
related to cotton and paper utilising a narrative of fear and racial discrimination to claim
that hemp and cannabis were one-and-the-same under the blanket term “marijuana”, a
Mexican word which served to prejudice many North Americans against the plant in light
of immigration fears following the Mexican-American War. Prohibition spread throughout
the world, and right up to this day, many people still suffer from the stigma resulting from
misconceptions around cannabis.
© Green Planet 2020
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Section B: Australia’s relationship with Cannabis
Australia consumes more recreational cannabis than any other country in the world. The
most recent National Drug Strategy Household Survey is carried out every four years and
has been conducted by Roy Morgan Research since 1998. The most recent survey
collected information across the nation from almost 24,000 people over the age of 14 on
their use, attitudes and opinions around tobacco, alcohol and other illicit drugs, with the
results published in June 2017.
Cannabis Use in Australia
In 2016, 35% of Australians (or 6.9 million people) admitted to having used cannabis in
their lifetime. 21% (4.1 million people) had the opportunity to use cannabis in the previous
12 months. 22% of people in their 20s had recently used cannabis, while 34 years was the
average age of recent cannabis users and 18.7 years was the average age people first
tried cannabis. Out of all recent users, 14.4% used cannabis every day while 20% used it
as often as weekly or more.
© Green Planet 2020
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What this means is that more than 1-in-3 Australians have tried cannabis and 1-in-10
regularly use it. If cannabis were to be legalised, the great majority of the population (82%)
claimed they would still not use it, while 7.4% said they would give it a go.
Community opinion
As the National Drug Strategy Household Survey reports, between 2013 and 2016 there
was a big rise in support for the legalisation of cannabis, from 26% in 2013 to 35% in
2016:
“Community tolerance has increased for cannabis use, with higher proportions of
people supporting legalisation and a lower proportion supporting penalties for sale
and supply. More people also supported cannabis being used in clinical trials to
treat medical conditions (from 75% in 2013 to 87%) and supported a change in
legislation permitting the use of cannabis for medical purposes (from 69% in 2013
to 85%).
When asked about appropriate action for people found in possession of small
quantities of drugs, for all drugs except cannabis, most support was for referral to
© Green Planet 2020
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treatment or an education program, while for cannabis the most popular action
was a caution, warning or no action and support for this increased in 2016 (from
42% to 47%).”
Peoples’ views are rapidly changing, and given the increased level of positive media
attention around the cannabis plant and the ACT’s decriminalisation for personal use on
Jan 31st 2020, we can expect to see an increasingly rapid rise in support for a more
nuanced approach to the plant when this years’ survey results are released in 2021.
Cannabis use according to age and gender
Interestingly, while patterns around recent and lifetime use of cannabis have remained
stable over the past decade, there have been significant changes amongst different age
groups. As the 2016 survey reports:
“Since 2001, recent cannabis use has generally declined among the younger age
groups (those aged 14–39), but either increased or remained stable for the older
© Green Planet 2020
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age groups (40 or older). Compared with those in other age groups, people in their
20s continue to be the most likely to use cannabis but this declined from 29% in
2001 to 22% in 2016. Between 2013 and 2016 there was a slight but significant
increase among people aged 60 or older using cannabis (from 1.2% to 1.9%).”
From 2013-2016, cannabis use amongst males in their 40s increased from 11.1% to 15%.
It also increased amongst males aged 60 or older, with a significant rise from 1.8% to
2.9%. Recent use of cannabis among males from their 40s upwards is at the highest rate
in the last 15 years, indicating there may be an ageing cohort of cannabis users.
We also saw a significant 2016 increase in females in their 30s who had tried cannabis in
the previous 12 months in 2016, going from 7.8% to 10.3%.
Overall, this points towards an increasingly prevalent critical mass towards cannabis
legalisation amongst active voters and opinion makers.
© Green Planet 2020
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Section C: Medical Cannabis in Australia
Medicinal cannabis (AKA medical marijuana) was legalised at the federal level in Australia on 24
February 2016 when the Narcotic Drugs Amendment Bill was voted through by the Australian
Parliament. The discussion on medical marijuana in Australia began amongst certain sectors of
government as far back as the early 1990s. An increased media profile for medicinal marijuana in
Australia led to Senator Richard Di Natale supporting of cannabis policy reform and NSW Premier
Mike Baird publicly coming out in support of legalisation. This played a large role in the
government’s landmark decision to amend the Narcotic Drugs Act of 1967, which came into
practice on 1 November 2016.
Medicinal Cannabis from the Patient Perspective
Every year since 2016 has seen an improved situation around the ability to access medical cannabis
in Australia, which is regulated by the TGA (Therapeutic Goods Administration). Nowadays it’s
simpler than ever – there are two legal routes towards accessing medical cannabis in Australia:
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Route 1 – Special Access Scheme (SAS)
Medical cannabis can be prescribed by any doctor in Australia under the Special Access Scheme.
Provided they agree that cannabis is the right step to take, they will then apply on the patient’s
behalf to the TGA in order to have them certify that it’s a condition which cannabis can help, and
that the product which they’re recommending is the best option. Back in 2017 when the new
legislation came in, it took months to get a decision. Nowadays it’s typical to hear back from the
TGA within a day, and every month an increasing number of patients are approved – consult the
TGA’s website for an updated list of approvals and their indications.
As soon as a doctor receives approval, scripts can be filled by any registered company.
Route 2 – Authorised Prescriber Scheme (APS)
Doctors can more easily prescribe medical cannabis when they become an authorised
prescriber in Australia, although the TGA has regulations against publicising information
around doctors who are in favour of cannabis use. For doctors with an interest in
becoming an Australian prescriber of cannabis, all the relevant information is here.
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Medicinal Cannabis from the Industry Perspective
Australia’s cannabis industry is growing by the day, with a wide variety of players entering
the hemp and medical cannabis arena. There are countless opportunities to be pursued.
The good news is that the appetite for cannabis in Australia is constantly increasing and
the industry is wide open. The bad news is that there’s a fair bit of red tape to get through
if you plan on manufacturing or supplying cannabis products.
This is a double-edged sword; in contrast to the United States (where many individual
states have laughably easy processes around getting a license to grow medical cannabis),
the Australian system is very tightly regulated. The government is working hard to
guarantee that “what you see is what you get” when purchasing medical cannabis – unlike
much of the rest of the world, which is going through serious issues due to poorly
regulated or completely unregulated cannabis industries, resulting in terrible quality
cannabis products. The downside to Australia’s highly regulated industry is that it’s
laboriously bureaucratic to get through. This creates a huge barrier-to-entry for those who
don’t have considerable financial backing or a dedicated administrator onboard.
A great option for those interested in creating non-psychoactive cannabis products (e.g.,
“ones that don’t get you stoned”) on a small-to-medium business sized level is to figure
out what you want to make and find some existing Aussie farmers already growing hemp.
© Green Planet 2020
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Becoming a Medical Cannabis Manufacturer in Australia
To become a manufacturer or supplier, you’ll need a license to grow cannabis in Australia.
Even if it’s just industrial hemp (which is less controlled since hemp contains no
psychoactive substances) you’re still required to go through a considerable quantity of
paperwork. International Law under the United Nations Convention means that the
Australian Government is responsible for controlling the growing or manufacture of
cannabis, which allows them to track how much is being produced and where it’s going –
this is to ensure that it’s being used for the officially intended purpose (e.g. medical or
research purposes).
The first stop for budding manufacturers ought to be the ODC (Office of Drug Control)
followed by the TGA (Therapeutic Goods Administration). They’re both part of the
Australian Government Department of Health. Regulation of the industry (both production
and cultivation) is the responsibility of the Federal Govt, but manufacturing and patient
access is a joint responsibility of both the Federal administration and the individual states /
territories.

© Green Planet 2020
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Licences You Need For Growing Cannabis in Australia
Cannabis cultivation (growing) can only occur under licence issued by the Australia
Government. It’s expensive and time consuming. The first barrier is the “fit and proper
person” test, which will involve the ODC taking a microscope to your criminal record,
finances, business history and ability to meet licensing requirements.
The next thing to decide is what type of license you’ll need. There are three specific
licenses related to supplying medical cannabis:
Cannabis Cultivator
This is the Medicinal Cannabis Licence you need to authorise growing or producing
cannabis (or both) for commercial purposes. It’ll allow you to grow, produce, store,
package and transport cannabis plants and/or extracts (resin etc). To get this, you’ll need
to prove that you have a market for your produce – meaning that you’ll need to show the
ODC a contract which demonstrates your relationship with a company who will do
something commercial with your buds once they’ve been harvested. You can find out
more on the specifics here.
© Green Planet 2020
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Cannabis Researcher
The Cannabis Research Licence is a similar process to above, except for research
purposes (either commercial or not-for-profit). Just as the one above, it’ll allow you to
grow, produce, store, package and transport. To get this licence, you’ll need to explain
what the proposed research is and how it relates to medical cannabis or medical cannabis
products.
Cannabis Manufacturer
A Cannabis Manufacturing Licence gives you the authority to use cannabis plants or
extracts/derivatives in drugs or products for medical and/or research purposes. This is
generally sought and issued in combination with a Research or Manufacturer licence.

© Green Planet 2020
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Be aware that in most cases, you’ll need more than one licence, and you’ll also need to
procure some of these licences from the TGA. You can apply for all ODC licenses via their
online system – it’s relatively simple to navigate, but it takes a lot of time and even your
initial application will cost you upwards of $5K. Get an overview on which steps are
necessary and begin the process here.
If you’re planning on importing cannabis from abroad or exporting what you’ve grown,
there are a whole other set of regulations. Once again, you’ll need to be committed,
tenacious and well funded to make it happen. If your plan is to export cannabis flowers to
North America or other markets, forget it – only extracts or products may be exported.
If you’ve gotten this far and still reckon you can cut through the red tape to become a
manufacturer and grow medical cannabis, the ODC has a surprisingly straightforward FAQ
section which is well worth a look to clear up more specific questions you may have.
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Section D: Industrial Hemp in Australia
People have grown hemp for use as a fibre for millennia – in fact, it was one of the first
ever plants cultivated for such purposes. Hemp essentially means “cannabis minus THC”,
since THC is what recreational users tend to desire due to its psychoactive properties.
When people talk about hemp (sometimes called industrial hemp) they generally mean “all
the useful parts of the cannabis plant that don’t make you feel funny”.
History of The Plant
Called má (麻) or dàmá (大麻) in Chinese, hemp was already a popular food source in Asia
over 10,000 years ago when it was first spun into fibre for use in rope, clothing and
textiles. From there it spread across the world through trade, and although it was grown in
Britain as early as the sixteenth century, it wasn’t until the colonial era that it was
commercially produced in significant quantities. Economies built around the Navy used it
for rope and oakum (a key material in the building of ships due to its use to plug and seal
gaps), which was an incredibly important industry given that the world’s key method of
transport was by sea.
© Green Planet 2020
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Cultivation and use of hemp was as common as wheat is today until the twentieth century,
when it began to be associated with its less industrious cousin, the psychoactive form of
cannabis: THC. Various social and economic factors conspired to build prejudice against
the plant with the result that it was misconstrued as a dangerous “drug”, regardless of its
value as a highly sustainable, fast growing and profitable crop. The plant was banned and
went into a decline which it is only beginning to recover from.
Nowadays hemp has a massive variety of commercial uses including:
• Food (hemp hearts, hemp seed oil, hemp milk, hemp protein powder, hemp flour, terpenes in
supplements)
• Agricultural materials (mulch and animal feed)
• Industrial materials (bioplastics, biofuel, rope, tarps, carpeting, netting, caulking and moulded
parts)
• Building materials (paints and oil paints, insulation, varnishes, printing inks, fuel, solvents,
coatings, fibreboard, acrylics, fibreglass substitute)
• Paper (printing, newsprint, cardboard and packaging)
• Textiles (clothing, nappies, handbags, denim, shoes and fine fabrics)
• Body care (soaps, shampoos, lotions, balms and other cosmetics)
© Green Planet 2020
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Hemp Law In Australia
Hemp has been grown in Australia since the First Fleet, and some scholars even believe
that Australia was colonised with the express purpose of becoming a massive cannabis
plantation to support the British Empire’s quest for domination. Cultivation was banned in
1937 under a law that meant any type of cannabis could no longer be sold as food. That
foolish decision was reversed in April 2017, and on 12 November 2017 it once again
became legal to sell hemp products for human consumption.
People had nevertheless already been selling it as “animal feed” after Tasmania became
the first state to recognise its potential in the early 1990s, encouraging farmers to begin
growing. This early mover status is reflected today in the superb quality of Tasmanian
hemp.
Growing Hemp In Australia
Every state in Australia now issues licences to grow low THC hemp for industrial use. The
cost varies from state-to-state, but tends to be much more affordable than the process
associated with obtaining the licences required to grow medical cannabis. The application
fee in Western Australia currently sits at $328, in Victoria at $444, while in New South
Wales it costs $572.
© Green Planet 2020
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By contrast, you’ll be paying $5K+ just to begin your medical cannabis application journey,
with tens (or even hundreds) of thousands of dollars more once you get into the finer
details.
To grow industrial hemp, you’ll also have to undergo a rigorous screening process around
your criminal record, the proposed usage for the crop and security arrangements on your
farm (enterprising young criminals regularly mistake the innocent leaves for their
psychoactive cannabis cousin). Here’s where you can apply to grow hemp for each
Australian state:
•
•
•
•

Australian Capital Territory Licence (ACT)
New South Wales Licence (NSW)
Northern Territory Licence (NT)
Queensland Licence (QLD)

•
•
•
•

South Australia Licence (SA)
Tasmania Licence (TAS)
Victoria Licence (VIC)
Western Australia Licence (WA)

The Australian Hemp industry is set to go global; as globalisation intensifies, Australia will
become Asia’s breadbasket – especially in relation to premium quality goods, and no more
so than the food and cosmetic industries which hemp is a perfect ingredient in.
© Green Planet 2020
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Section E: Creating a responsible cannabis
industry in Australia
The Global Drug Survey (the world’s biggest drug survey) found that in 2019, of more than
165K people surveyed across 50 countries, 63.8% of people had admitted to using
cannabis in the past 12 months – second only to alcohol at 86.3%, slightly more than
tobacco at 61.6% and far beyond the next highest recreational drug use, which was
MDMA at 33%.
Unfortunately, many regular users and sellers of cannabis simply refuse to consider that
there are risks associated with the plant; many refuse to consider it a drug, which is
indubitably is (we’ve discussed this in-depth here if you would like further information).
The fact of the matter is that cannabis can result in a dependency, and though it is often of
a much gentler nature in comparison with other substances, some people are more
susceptible than others to potential harmful effects. As stated by Adam Winstock, Founder
& CEO of the 2019 Global Drug Survey:
© Green Planet 2020
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“In 2019 Canada became the first country to mandate that cannabis products
sold in legally regulated outlets must carry not only information on THC and CBD
composition but also advice about potential harms and how to minimise them.
They have gone for a set of messages that offer a combination of ‘don’t do this’
(e.g. don’t drive stoned) and fact-based messages (e.g. about the harmful
contents of cannabis smoke, the risk of dependence and vulnerability of younger
brains to cannabis).
Within the context of an illicit market, the only health messages consistent with
government policy is zero tolerance – simply stating drugs are bad. That’s why a
regulated market is a game changer. It allows governments to support health
messages that are honest and treat people as adults who are interested in their
own health and well-being. This includes the acknowledgement that the regular
use of any regulated psychoactive substance carries risks primarily related to
routes of use (e.g. smoking), intoxication-related behaviours (e.g. driving) and
dependence. If we can use health information on packaging as a way to ensure
that people who use these substances are informed about the risks related to
use, this can only be a good thing.
GDS2019 built on this experience and conducted the first ever evaluation of
cannabis labels containing information about health and side effects related to
© Green Planet 2020
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the use of THC-containing cannabis. We adapted 3 health messages developed
by the Canadian Government and added 2 messages on side effects based on
the most common reasons to quit that we found last year in GDS2018 (effects
on memory and motivation).
The bottom line is this – if you are going to profit from selling cannabis (whether
you are the government or a corporate entity) treat your customers with honesty
and respect. Be open and transparent about harms. Provide advice and support
to help them use cannabis in ways that add to their health and wellbeing not
detract it. Being honest is not only the best drug policy but I also think it will the
best way for private companies profiting from cannabis to interact with their
customers and be viewed in a positive light. In my opinion it is inconceivable that
any government that chose to regulate the cannabis market did not insist that all
products carried health advice labels and links to free harm reduction / selfassessment tools such as those developed by GDS (www.drugsmeter.com and
www.saferuselimits.co).
People who use cannabis are not daft. They want to be informed. I think people
will respect producers and distributors all the more for it. Cannabis companies
are in their infancy – now is the time to help them grow into responsible adult
corporations and a bit of smart of government regulation (like good parenting)
may help quite a bit.”
© Green Planet 2020
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Legal Cannabis in Australia
What does this expert advice mean for Australia in the context of a legalised cannabis industry?
It means that if recreational cannabis is legalised (e.g., cannabis for personal use by adults), we
need to ensure that there is robust social, economic and legal framework in place to minimise harm
and maximise benefit – not just profit.
We would do well to take a leaf out of New Zealand’s book, whose 2020 referendum seeks to ban
marketing and advertising around cannabis products alongside a variety of other sensible
requirements.

© Green Planet 2020
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Section F: Challenges – A Brave New World
The decade of the 2020s is set to be the most tumultuous the world has ever seen,
rivalling that of past centuries as an exploding world population and political,
environmental and economic challenges stretch our global society to breaking point.
However, crisis also represents opportunity – an opportunity to create more sustainable,
egalitarian and healthy societies. Here are three sectors of global concern which will
become increasingly prevalent over the coming decade; situate yourself in a way that
provides a solution and the market will respond accordingly:
Anxiety & Depression
Data from the Housing Income and Labour Dynamics (HILDA) Survey (which tracks the
lives of 17,500 Australians) shows that depression and anxiety disorders have risen
dramatically over the past decade.
© Green Planet 2020
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• The percentage of 15-34
year old women
diagnosed with
depression or anxiety has
risen from 12.8% in 2009
to 20.1% in 2017,
• in the 35-54 bracket from
13.4% to 19.4% and
• in the 55+ cohort from
11.7% to 16.5%:
• Men aged 15-34
diagnosed with
depression or anxiety has
risen from 6.1% in 2009
to 11.2% in 2017,
• from 8.9% to 13.5% in
35-54 year olds and
• from 8.3% to 11.5% in
those aged 55+:
© Green Planet 2020
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These increases are incredibly high, and very concerning.
At the same time, there has been a huge increase in medications being prescribed for the
treatment of anxiety and depression, many of which have highly detrimental side effects.
One of the greatest potential uses for cannabis is in the treatment of anxiety and
depression. This is not solely in relation to cannabinoids such as THC and CBD, which is a
widely held misconception – hemp seed oil contains omega fatty acids in the perfect
balance, which has been shown to be closely linked with mental health.
Recent research has also begun to reveal that a previously held belief that hemp seeds do
not contain cannabinoids to be incorrect, and this is most likely why an increasing number
of people report experiencing an improvement in mental health after regularly consuming
good quality hemp seed oil (the method by which seeds are processed is key to
preserving the cannabinoids).
With increasing global instability, the breakdown of work/life barriers through technology
and a whole slew of other anxiety-inducing stimuli, the desire for natural and non-harmful
solutions to mental health challenges is going to increase exponentially.
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Environmental Sustainability
Climate change and environmental degradation is progressing at an alarming rate, and
nowhere more so than here in Australia. New solutions are needed, and hemp is one of the
most sustainable materials in existence – if not the most sustainable material.
From the fire-resistant properties of hempcrete to the myriad environmentally friendly traits
of the plant itself, here are just some of the reasons why hemp is the material of the future:
•
•
•
•
•
•
•

it decreases pesticide pollution, as it is practically impervious to pests
it can help re-establish soil fertility
it is used for producing biodegradable plastic
it absorbs & sequesters heavy metals from soil for safe disposal
it is an inexhaustible biofuel
it can reduce carbon emissions
it can reduce deforestation
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Food, Clothing, Housing & Nutrition
A water crisis is looming, and the outcomes will turn the world’s food production on its
head. The good news is that hemp can provide every nutrient the human body requires to
survive and thrive – one of the only plant sources in the world to do so.
Compared to soy, corn and cotton, hemp outperforms all in practically every category.
From use of water to ease of growth, hemp has huge potential for feeding the world’s
growing population.
Add to this a dizzying array of applications around fabrics and textiles (hemp is one of the
strongest materials in the world) and increasingly innovative industrial uses for hemp in
construction, and it’s clear that the future is green.
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Conclusion: A World of Opportunities
With Australia seeing a glut of medical cannabis companies alongside a dearth of wider
cannabis companies, meanwhile experiencing the emergence of new economic, social,
environmental and health-related challenges, there are countless opportunities to form and
grow innovative new companies. Nevertheless, there are barriers – let’s take a quick look
at three of the most common and how they can be removed:
Legal
Move your focus away from medical and recreational cannabis to focus on industrial and
consumer goods. Even better, form your brand in a way that leaves the door open to
expand into CBD, THC and other cannabinoid-inclusive products once the law changes.
Social
The stigma around cannabis is real. And yet, the data shows that cannabis is widely
© Green Planet 2020
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accepted by Australian society. Honesty, transparency and storytelling is what will allow
you to transcend this stigma, as people are ready to move to the next stage. Make sure
that your company developes unique premium branding to inspire trust with a glance.
Educational
People are crying out for trustworthy information on the plant and its potential. Educate
yourself and make it an organisational priority for your new brand to be a torchbearer for
integrity and authenticity in our “post-truth society”. Make educating people a priority and
consumers will love you for it.
With an industry as new and exciting as cannabis, it can be daunting to know where
to start. That’s why we formed Green Planet – we’re here to help, so if you have any
questions about the plant or the industry, just get in touch and we’ll do everything we
can to help illuminate your path.

