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BEVERLEY McARTHUR MLC
Member for Western Victoria
The Parliamentary Inquiry into increases in the Victorian Road Toll.
Please accept this email and attachments as a personal submission. This goes to Inquiry Terms of Reference 1 and 8.
1. The Towards Zero Road Safety Strategy involves spending public money on giving the media material to inform
the public. The $1,652,179.00 2018 wire rope barrier TV ad is just one example of VicRoads/TAC misleading
Victorians. The information from sub‐contractor repair reciepts was misled Victorians as to the safety of wire rope
barriers. There has been no wire rope barrier crash research done in Victorian conditions. The papers Professor
Brian Fildes suggested were from overseas, out‐of‐date and not relevant to Victorian roads in the 2020s.
VicRoads/TAC want us to believe these reports are relevant. It costs lives. A significant part of MUARC funding
comes from VicRoads/TAC.
8. The adequacy and accuracy of road collision data collection. That data collection is inadequate and unreliable
has been documented in previous inquiries. VicRoads/TAC gives Victorians inaccurate and/or misleading information
when it suits their agenda.
Checks and balances to prevent VicRoads and/or the Transport Accident Commission (TAC) from spending huge
amounts of money on misleading or incorrect media campaigns and/or promotions are ignored or removed.
The Motorcycle Riders Association requested information on what organisation or person oversees what
VicRoads/TAC gives the media as fact. We have asked Road Safety Ministers Donnellan and Pulford over years. We
requested the information from Police Minister Neville too. It is a simple question. Someone should be able to tell us
who Victorians can complain to when they see some thing in the newspaper, on TV or online that they know is not
right or that is misleading. It is a routine matter for any administration to have a mechanism to objectively consider
complaints. Apparently it is not routine at VicRoads/TAC.
I hope the Committee will recommend that an independent organisation like the ACCC or the Victorian
Ombudsman be given the power to objectively consider complaints related to VicRoads/TAC media output and
the power to enforce its' decisions. I also hope the Committee recommends that research funding decisions be
made by a Parliamentary Road Safety Committee of elected representatives NOT VicRoads/TAC bureaucrats.
Due to the obvious conflicts of interest no member of VicRoads/TAC/VicPol should be involved in writing the "whole
of government response" to the Committee's report/recommendations from the Inquiry Into The Increase In
Victoria's Road Toll.
Damien Codognotto OAM
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NOVEMBER 22, 2019
Ms JAALA PULFORD MLC
Minister for Roads, Road Safety & TAC
L20, 1 Spring Street,
Melbourne.
3000.
Dear Minister Pulford.
In 2018 VicRoads/TAC spent $1.6 million dollars on an advertisement for television to
promote wire rope barriers (WRB) on Victorian roads.
The promotion caused great distress to the loved ones of crash victims.
The ad was also, we believe, misleading. It presented a scenario using stunt drivers,
actors and statistics that are in question.
The Motorcycle Riders Association's (MRA) question is. What mechanism, system
or organisation exists for Victorians to complain about or question material
produced by VicRoads/TAC and broadcast to the public?
If a company produced material that appeared to be misleading a Victorian could
complain to the ACCC for a fair hearing. The ACCC would not consider a complaint
about this VicRoads/TAC promotion. The ACCC referred the MRA to the Victorian
Ombudsman who referred us to the Advertising Standards Council who referred us
back to the ACCC. That took months by which time the campaign was over, the money
spent and the damage done.
In any organisation dealing with public safety there must be checks and balances. We
would appreciate a prompt answer to our question.
Sincerely,

Damien Codognotto OAM
MRA Spokesman
cc

MRA Members (Vic)
MPs
THE MOTORCYCLE RIDERS ASSOCIATION
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October 21, 2018.
This complaint relates to the VicRoads/TAC TV ad which misleads the public. It was first sent
to the ACCC. The ACCC considered the complaint then said it was one for the Victorian
Ombudsman. This is why it has taken this long.
Australian consumer law sets consumer guarantees. These include rights to repairs,
replacements, refunds and compensation for damages or loss. Under the law products or
services come with automatic guarantees.
When a corporation communicates with a consumer (road user) through advertising you have
a right to accurate and truthful messages about the product or service being sold. Corporations
are not allowed to make statements that are incorrect or likely to create a false impression.
The law protects consumers from being misled.
VicRoads and TAC are corporations.
A corporation cannot make false claims about the performance characteristics, benefits or the
need for the product they are selling. It makes no difference whether they intended to mislead
you or not. If the impression left by the advertisement creates a misleading impression the
sales pitch or advertisement is likely to be in breach of the law.The exception is, if an
advertisement is wildly exaggerated or so vague no one would take it seriously.
In 2018 VicRoads came under strong criticism for installing wire rope barriers on Victorian
roads. Community organisations, including the Country Fire Authority, NatRoad (truck
companies), Mitchell Shire, the Motorcycle Riders Association, Bicycle Network (Bendigo) and
others expressed concern or complained about the barriers. The concerns and complaints
were raised in State Parliament many times in the first part of the year.
VicRoads response was to accelerate the roll out of wire rope barriers in country Victoria and
campaign to convince Victorians that the corporation was making roads safer and spending
road users’ money wisely by installing these barriers.
The Transport Accident Commission (TAC), a government owned insurance company,
sponsored a TV ad to promote VicRoads and its’ product, the wire rope barrier. This involved
VicPol closing the Midland Highway on the Shepparton side of Tatura for three days. At great
expense, a crew with Technicians, actors, stunt drivers and caterers was brought to Central
Victoria to film cars being crashed into wire rope barriers and crash victims telling Victorians
that wire rope barrier had saved them.
The TV ad was/is being broadcast widely. It causes real crash victims’ loved ones terrible
distress. The ad is misleading. It should be withdrawn immediately.
1. It was filmed in ideal conditions. A closed road, a dry, hard, flat surface with little or no
wind and no road debris.
2. The car, in new condition, driven by a stunt expert who can be seen in the TV ad holding
the car against the centre‐of‐the‐road wire rope barrier using the steering wheel. This
would not happen in a real crash. The car appears to be the same make and model as the
car in the recent fatal wire rope barrier crash at Craigieburn.

https://www.facebook.com/7NewsMelbourne/videos/731558217182727/
UzpfSTEwMDAwMDIyODMyMjAxODoyNTY4MzcxODczMTgwMzk4/
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3. The angle of the collision with the wire rope barrier is shallow, optimising the chance
that the wire rope barrier will perform as VicRoads says it will in the great majority of
crashes. But wire rope barrier does not perform as VicRoads claims in too many real
crashes.
4. In the Pyalong case the car was “vaulted” into the air. Four young men died.
5. In the dash cam video the car was slung back into traffic by the elastic effect of the wire
rope barrier. The occupant(s) were very lucky the tanker driver was able to stop in time.
6. In the McNugget truck crash on the divided Hume Highway in Victoria a large truck
brushed aside two wire rope barriers and ended on its’ side on the wrong side of the
highway. No one died that time.
These crashes, and many more, are real. The wire rope barrier TV ad is not.

https://www.facebook.com/DashCamOwnersAustralia/videos/1828228180570147/
The crash victims shown in the wire rope barrier TV ads were actors reading scripts
designed to provoke emotion. It may be the real crash victims were paid for their stories
and were required to sign confidentiality agreements.
The wire rope barrier TV ad claims there have been 1700 crashes in a relatively short
time with no casualties. VicRoads implies this lack of casualties was due to its’ wire rope
barriers. Where did this figure come from? How was it calculated? It did not come from
police reports because VicPol does not report all property‐damage‐only incidents. A few
posts could be knocked over by poor parking. An intoxicated driver could have knocked
over posts and driven off to avoid prosecution. Vandals may cause damage. The 1700
figure could only come from VicRoads contractors’ repair reports. If so the claim that
wire rope barriers saved lives/injuries in 1700 crashes is false and misleading.

https://www.accc.gov.au/consumers/misleading-claims-advertising/false-ormisleading-claims
VicRoads and TAC take payment in premiums and taxes from Victorian consumers to provide
products and services related to road safety. They advertise their products and services as
other businesses do. Government corporations are not exempt from, or excluded from, the
Competition and Consumer Act 2010.

https://www.legislation.gov.au/Details/C2017C00369
The crash shown in the wire rope barrier TV promotion was filmed at less than highway speed,
100kph. The footage was slowed to make it more dramatic. The viewer cannot tell what speed
the car was doing as it crashes into the wire rope barrier.This is not the first time TAC media
people have manipulated road safety ads to promote departmental agendas ahead of road
safety. There were motorcycle and bicycle ads that had to be withdrawn.

Damien Codognotto OAM
The Motorcycle Riders Association (Formerly IRG)
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November 14, 2018.
Ad Standards Australia
PO Box 5110,
Braddon, ACT 2612.
Dear Sir/Madam.
Please accept the attached complaint about a
Transport Accident Commission TV ad.
The complaint should be about the misleading nature of the ad and the
false data it presents. BUT the ACCC says it complaint is not a matter it
can deal with go to the Victorian Ombudsman.
The Victorian Ombudsman rang to advise they can’t deal with it either
and referred us to you.
This misleading TV ad is causing extreme distress for the families and
loved ones of crash victims killed or terribly injured at wire rope
barrier sites. These people have been hurt deeply and should not have
to suffer this kind of media assault.

Damien Codognotto OAM
The Motorcycle Riders Association (Formerly IRG)
Melbourne
Mobile:
THE MOTORCYCLE RIDERS ASSOCIATION
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